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Time Period Reported: Apr - Jun 2025

Objective: The ongoing objective is to
continue building brand awareness of the
Nebraska Children’s Commission, grow
our audience, and have an active
presence on social media platforms that
informs and engages stakeholders. 

Our strategy includes planning content,
crafting messages, publishing posts,
advertising, and community monitoring. 

Advertising Budget: $400/Month

Campaign
Overview

Quarterly Report



1553 Followers (47% increase)

82% women

35-44 biggest age bracket

Locations where our audience lives,

in order of prominence: Omaha,

Lincoln, Grand Island, Kearney,

North Platte, Bellevue, Fremont,

Hastings

Instagram
100 Followers (170% increase)

Demographics now available (after

100 followers)!

87% women

Locations where our audience lives

in order of prominence: Omaha

(31%), Lincoln (29%), Bellevue,

Grand Island, Gretna

Most prominent age ranges: 29% 35-

44, 23% 25-34, 23% 45-54, 12% 55-64

Facebook

Demographics/Followers

LinkedIn
29 followers (107% increase)

Locations where our audience lives,

in order of prominence: Omaha,

Lincoln, North Platte

Top job functions: Community and

Social Services, Business Dev,

Human Resources, Operations,

Media and Communication



Facebook Analytics (Q2 2025)



Instagram Analytics (Q2 2025)



LinkedIn Analytics (Q2 2025)

Top Post


